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 Executive Summary Page 1

JUMP+ Plan

Business Plan

Target in 2028

Net Profit  100.00 Million Baht

Strategic Plan Growth
Profitability

& Efficiency
Stability

1. Strategic Plan 1 : Operating Leverage 

for Growth

2. Strategic Plan 2 : Digital Transformation 

for sustainability

3. Strategic Plan 3 : Enhancing value 

through M&A synergies

Governance Plan

1. Enhancing the competency and performance of the board of directors

2. Enhancing anti-corruption and fraud prevention efforts

3. Enhancing governance of information security

Climate Action Plan

1. Greenhouse gas inventory (GHG) plan

2. Decarbonization

Financial Statement

Year 2025 2024 2023 2022

Income Statement (MB)

Revenues 818.82 658.85 471.48 372.77

Expenses 792.07 634.02 440.99 351.43

Net Profit 18.47 19.97 25.12 16.51

Balance Sheet (MB)

Assets 435.13 396.54 359.88 161.18

Liabilities 115.01 88.59 62.02 62.81

Shareholders' Equity 316.07 307.95 297.86 98.37

Cash Flow (MB)

Operating -9.99 -51.82 -17.72 2.90

Investing -2.27 -9.22 -1.27 -1.41

Financing -10.95 -11.11 157.79 -1.80

Financial Ratio

EPS (Baht) 0.09 0.09 0.14 24.49

GP Margin (%) 18.85 17.52 22.39 22.24

NP Margin (%) 2.57 3.03 5.33 4.43

D/E Ratio (Times) 0.36 0.29 0.21 0.64

ROE (%) 5.92 6.59 12.68 16.79

ROA (%) 6.36 6.57 11.82 13.23

 Market Connections Asia Public Company Limited

 mai

Services

CG Report :  

SET ESG Ratings:  -

Anti-Corruption Certification (CAC): -

Business Type
A specialist in marketing strategy planning, offering comprehensive services in marketing activation and product distribution. The core services are categorized into three main 

areas: (1) Marketing Services, (2) Product Distribution, and (3) Printing and Advertising Media.

Remark : This document has been prepared by the listed company for the purpose of disseminating corporate information to investors solely for their investment 
decision-making. The listed company does not provide any investment advice or recommendations regarding its securities. Investors are advised to conduct 
further research and consult with qualified professionals before making any investment decisions. The listed company shall not be held liable for any damages 
or losses arising from the use of information contained in this document under any circumstances. The listed company reserves the right to amend the 
information presented herein without prior notice. Reproduction, modification, or dissemination of this document or any part thereof is prohibited unless prior 
permission has been obtained from the listed company. For additional information, investors may refer to the reports or disclosures made available through the 
Office of the Securities and Exchange Commission and/or the Stock Exchange of Thailand.
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Quarterly update : Section 1 Business Plan

Target in 2028

Title
Target Actual Result

2028 2025 6M/2026

Net Profit (Million Baht) 100.00 18.47 4.83

“Focused on maximizing strategic returns on investment, driving sustainable growth, and significantly improving operational 

efficiency.”

Progress description

The Company reported a net profit of 4.83 million Baht, a decrease of 5.16 million Baht or 51.63 percent from 9.99 million Baht in 

the same period of the previous year. The net profit margin declined from 2.68 percent to 1.09 percent. The primary reasons for 

this were a reduction in the gross profit margin and an increase in selling and administrative expenses at a rate higher than the 

increase in gross profit, despite the Company's continuous revenue growth.

Growth plan/Increase business value

Strategic Plan 1 : Operating Leverage for Growth

“The Company aims to systematically expand its customer base across both its service and distribution businesses by leveraging 

existing infrastructure, including warehouses, logistics systems, and operational teams, to maximize resource utilization efficiency. An 

increase in customer volume and workload creates operating leverage, resulting in lower unit costs without a proportional increase 

in operating expenses. In addition, the Company enhances revenue through cross-selling between its Marketing Services and 

Distribution businesses to increase revenue per customer, while expanding service coverage across the value chain through an 

integrated, end-to-end service model that supports all marketing activity channels.”

Targets

 • Corporate Financial Targets

Title
Target Actual Result

2026 2027 2028 2025 6M/2026

 Revenue Growth (%) YoY Growth Rate 32 24 22 24.28 18.55
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 • Other Targets

Title
Target Actual Result

2026 2027 2028 2025 6M/2026

Service Revenue Growth (%) 23 15 15 7.41 12.11

Distributor Revenue Growth (%) 67 50 33 163.83 39.17

Progress description

The company's service revenue grew by 12%  and product sales revenue grew by 39.17%. 

Strategic Initiative

Strategic Initiative : “Rebalancing the customer portfolio and expanding Marketing Services channels.”and Upgrading the Distribution 

Business

  Status On track

Year Expected Outcomes Actual Result

2026 • “Increase the proportion of revenue from non-FMCG customers 

to 15% of incremental revenue (New Revenue Growth), while 

piloting new service channels in both onsite and online digital 

formats to support service revenue growth of 23%.”

• “Expand the new customer base by 3–5 companies while 

leveraging cross-selling from Marketing Services to increase 

average revenue per customer, supporting 50% growth in 

distribution business revenue. In parallel, expand distribution 

hub coverage and increase fleet capacity to enhance logistics 

efficiency and support SDS revenue growth of 67%.”

Revenue from Non-FMCG customers increased by more than 15% 

of incremental revenue. Plans are underway to expand the on-site 

Service Channel base from the original 332 branches, comprising 1 

store, to 2700 branches, comprising 4 stores, with completion 

expected by Q4 2026. In 2026, proposals for distribution business 

with 4 entities were submitted; 1 brand, Sand-M, has been 

accepted, and the remaining are under customer consideration. 

Cross-revenue generation initiatives are currently in the proposal 

stage for 3 brands. Furthermore, the sale of Distribution Hubs 

space has expanded to 2 hubs in the Central and Southern 

regions, involving the relocation and expansion of distribution 

centers, and an increase in product distribution channels through 

online platforms.

Strategic Plan 2 : Digital Transformation for sustainability

“The Company focuses on strategic investments in IT and AI by deploying AI and marketing automation to reduce operating costs 

(SG&A) and enhance service allocation efficiency. This strategy leverages AI-driven data analytics to enable personalization at scale 

in marketing campaigns, while automation is applied across internal processes, including workforce management, to improve the 

accuracy of performance measurement (performance marketing) and significantly reduce cost per acquisition (CPA). These initiatives 

are key drivers for improving net profit margins, alongside upskilling personnel to deliver complex, solution-oriented offerings with 

strong technological expertise.”
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Targets

 • Corporate Financial Targets

Title
Target Actual Result

2026 2027 2028 2025 6M/2026

Net Profit Margin (%) 4 5 6 2.57 1.09

 • Other Targets

Title
Target Actual Result

2026 2027 2028 2025 6M/2026

SG&A (%) 13 11 10 16.54 16.60

Progress description

The Company reported a net profit of 4.83 million baht, a decrease of 5.16 million baht or 51.63 percent from 9.99 million baht in 

the same period of the previous year. The net profit margin decreased from 2.68 percent to 1.09 percent. The primary reasons for 

this were a decrease in the gross profit margin and an increase in selling and administrative expenses at a higher rate than the 

increase in gross profit, even though the Company was able to continuously generate revenue growth.  The Company incurred 

selling and administrative expenses of 73.48 million baht, an increase of 11.72 million baht or 18.98 percent from 61.76 million 

baht in the same period of the previous year. This comprised selling expenses of 38.19 million baht and administrative expenses 

of 35.29 million baht, compared to the same period of the previous year which had selling expenses of 31.14 million baht and 

administrative expenses of 30.62 million baht. The ratio of selling and administrative expenses to total revenue was 16.60 percent, 

similar to the previous year's 16.54 percent. This indicates that these expenses increased in line with revenue growth but 

remained high compared to the declining gross profit margin.

Strategic Initiative

Strategic Initiative : “Adoption of AI in Digital Performance Marketing, Enhancement of IT/ERP Infrastructure, and Internal Automation.”

  Status On track

Year Expected Outcomes Actual Result

2026 • “Develop the IT team to support the organization’s digital 

transformation, while establishing governance frameworks and a 

strong data foundation to enhance efficiency and scalability in 

supporting organizational growth.”

• “Integrate the ERP system (BC 365) with the in-house 

application (Nera) to create a single source of truth for efficient 

management of over 3,000 employees. In parallel, integrate 

mobile applications and/or handheld scanners to enable real-

time management of service operations and warehouse 

activities, reducing lead times and enhancing responsiveness to 

fluctuating customer demand.”

is in the process of laying the data foundation, 25% of which has 

been completed. This includes tasks such as creating a Master 

store and a Portal system for employees to access various 

systems from a single point. The development team has 

completed the implementation and User Acceptance Testing 

(UAT), with a soft launch scheduled for July 1, 2026, and a full go-

live on August 1, 2026.
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Strategic Plan 3 : Enhancing value through M&A synergies

“The Company focuses on enhancing revenue quality and strengthening financial stability by extending its full-service model toward 

M&A-driven synergies through a Solution Architect approach.” Key strategies include: Establish an internal Solution Architect function 

to identify opportunities to improve operational efficiency through cost optimization and revenue enhancement, increasing the 

proportion of high-margin revenue mix and improving the Company’s overall gross profit margin. Identify potential business partners 

for synergy and/or M&A, with a focus on generating predictable revenue by transitioning to a retainer-based model to increase the 

proportion of recurring revenue and enhance customer lifetime value (CLV). Drive post-M&A synergy and growth, leveraging 

combined capabilities to accelerate scale, expand service offerings, and create long-term value from acquired or partnered 

businesses.

Targets

 • Other Targets

Title
Target Actual Result

2026 2027 2028 2025 6M/2026

Revenue Growth (%) 22 14 25 24.44 18.55

Progress description

For the six-month period ended June 30, 2026, the Company reported total revenue of Baht 442.65 million, an increase of Baht 

69.27 million or 18.55 percent from Baht 373.38 million in the same period of the previous year, reflecting the growth in revenue 

from the Company's business operations.

Strategic Initiative

Strategic Initiative : “Development of the Solution Architect and Retainer Service Model, and Value Creation through Synergy from 

the Integration of UM Design and Production.”

  Status On track

Year Expected Outcomes Actual Result

2026 • “Establish a clearly defined and practical Solution Architect 

business model, while identifying, screening, and evaluating 

target companies with strong investment potential for mergers 

and acquisitions (M&A) or joint ventures (JV), and the ability to 

generate synergies with the Company’s core businesses.”

• “Focus on strengthening collaboration between the UM and 

MCA sales teams to create synergies in designing and delivering 

end-to-end solutions, enhance cost efficiency through cost 

synergies, and initiate revenue expansion from cross-selling, 

targeting at least 10% of new revenue growth.”

Identified 3 potential co-investors and conducted negotiations 

with 1 of them, who is currently in the decision-making process.

The company's sales team collaborated with UM's sales team to 

offer services to UM's existing clients who already utilize POSM 

services. The team identified an opportunity to expand services 

and successfully proposed Roadshow services.
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Quarterly update : Section 2 Governance Plan

Board Structure and Qualifications

Enhancing the competency and performance of the board of directors

To enhance the efficiency and capabilities of the Board of Directors, enabling them to oversee corporate governance with good 

governance, transparency, and independence, by focusing on developing the strategic competencies of the Board and 

systematically evaluating the Board's performance.

Targets

The company aims to enhance the efficiency and transparency of the board by engaging external consultants to independently 

evaluate performance, developing a Board Diversity& Competency Matrix to enhance skills, and conducting annual board 

evaluations to achieve an average score of not less than 85% by the year 2028.

Title

Target Actual Result

2026 2027 2028 Before Project

Participation

6M/2026

The company engages external consultants to support the 

development of the Board's evaluation framework and to 

provide recommendations for the Board’s performance 

assessment

In Progress In Progress Success Not Started In Progress

Focused on enhancing the efficiency and transparency of 

the committee.

Review the 

composition 

of the Board 

Skills Matrix 

to ensure it 

encompasses 

modern 

competencies 

required for 

the long-term 

strategy, 

thereby 

ensuring that 

the analytical 

tool remains 

up to date 

and aligned 

with the 

business.

“Enhance 

directors’ 

capabilities by 

utilizing the 

analysis of 

additional skill 

gap to 

develop 

individual 

director 

development 

plans, and 

encourage 

directors to 

attend 

specialized 

training 

programs to 

close skill 

gaps without 

the need to 

recruit new 

personnel.”

Enhance 

transparency 

by disclosing 

the Board 

Skills Matrix in 

the Annual 

Report to 

demonstrate 

transparency 

to 

shareholders, 

and utilize 

the 

assessment 

results in 

developing 

the directors’ 

succession 

plan.

- Success
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Title

Target Actual Result

2026 2027 2028 Before Project

Participation

6M/2026

The annual Board performance evaluation achieves an 

average score of not less than 85%.

Design and 

plan the 

curriculum in 

collaboration 

with an 

external 

consulting 

firm.

Conduct in-

depth training 

in accordance 

with the 

developed 

curriculum.

Evaluate 

development 

outcomes and 

continuously 

improve the 

programs

- In Progress

Progress description

On 22 April 2026, the Shareholders’ Meeting resolved to approve an increase in the number of directors from 9 to 10, with 

independent directors accounting for 50% of the total Board of Directors. This change enhances the transparency of the Board’s 

structure and composition and aligns with the Board Skills Matrix.

Regarding the Director Development Plan, the Company is currently in the process of developing a plan to enhance the directors’ 

capabilities and competencies in alignment with the Company’s future strategies.

Strategic Initiative

Strategic Initiative 1 : Focused on enhancing the efficiency and transparency of the committee.

  Status On track

Year Expected Outcomes Actual Result

2026 • Review the composition of the Board Skills Matrix to ensure it 

covers modern competencies required for the long-term 

strategy.

In 2025, the Company conducted a review of the composition and 

skills of the Board of Directors (Board Skills Matrix) and 

determined that there was a need to further strengthen the 

Board’s knowledge and expertise in legal matters. This would 

support the Board in appropriately reviewing and providing 

opinions on agenda items involving legal matters, while enhancing 

the Board’s decision-making process to ensure that it is prudent, 

transparent, compliant with applicable laws, and consistent with 

good corporate governance principles.

Subsequently, on 22 April 2026, the Shareholders’ Meeting 

resolved to approve an increase in the number of directors from 9 

to 10, with independent directors accounting for 50% of the total 

Board membership. This was intended to ensure that the Board’s 

structure and composition are appropriate, transparent, and 

aligned with the Board Skills Matrix, while supporting the Board in 

maintaining a diverse and appropriate range of knowledge, 

expertise, and skills for the effective discharge of its duties.
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Strategic Initiative 2 : Plan to engage an external consultant to conduct a Board performance evaluation.

  Status On track

Year Expected Outcomes Actual Result

2026 • Select an external consulting firm with expertise in corporate 

governance and develop an evaluation framework covering 

both the Board and individual directors, while establishing a 

collaborative working approach, including the development of 

Board evaluation criteria, analysis, and recommendations.

Is in the process of being implemented

Strategic Initiative 3 : Board Development Program Plan

  Status On track

Year Expected Outcomes Actual Result

2026 • Design and plan the programs in collaboration with external 

consultants to analyze directors’ competency gaps and define 

tailored courses appropriate to the organization.

     The Company is currently developing a Director Development 

Plan to align with the Company’s strategies and the Board Skills 

Matrix.

     The plan is scheduled to be submitted to the Nomination and 

Remuneration Committee for consideration in October 2026.

     In addition, the directors continuously enhance their 

knowledge and competencies through relevant training and 

development programs to support the effective discharge of their 

duties, including:

     1) Financial Statements for Directors (FSD)

     2) Risk Management Program for Corporate Leaders (RCL)

     3) Seminar on Thai Financial Reporting Standard (TFRS) 18: 

Presentation and Disclosure in Financial Statements

Accountability and Transparency Governance

Enhancing anti-corruption and fraud prevention efforts

Aims to elevate governance standards in line with the practices of the Stock Exchange of Thailand and the Thai Institute of Directors 

Association, by developing  to foster an organizational culture of integrity, transparency, reduced behavioral “Anti-Corruption Plan”

risks, and fairness, covering employees, executives, and business partners

Targets

Aims to establish comprehensive anti-corruption policies and practices, approved by the Board of Directors, along with continuous 

monitoring and review of their implementation. The company aims to obtain certification from the Thai Private Sector Collective 

Action Against Corruption (CAC) by 2028 and extend oversight to key business partners.

Title

Target Actual Result

2026 2027 2028 Before Project

Participation

6M/2026

The company has established an anti-corruption policy and 

practices.

In Progress In Progress Success In Progress In Progress
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Title

Target Actual Result

2026 2027 2028 Before Project

Participation

6M/2026

An anti-corruption and anti-bribery policy has been 

developed to comprehensively cover the organization's 

business operations,formally approved by the Board of 

Directors,and supported by clear and practical 

implementation guidelines

- - - Complete Success

The company conducts regular monitoring and evaluation 

of compliance with its anti-corruption and anti-bribery 

policy and procedures. Audit results are reported by 

internal auditors to the Board of Directors at least annually. 

In the event of any violations,corrective actions and 

preventive measures are clearly defined to prevent 

recurrence

In Progress In Progress Success Not Started In Progress

The company conducts an annual review of its anti-

corruption and anti-bribery policy and practices with the 

Board of Directors

- - - Complete Success

Achieve CAC certification from the Thai Institute of Directors 

(Thai IOD)

Signatory In the process 

of applying 

for 

certification.

Certified Not Started Signatory

Implement and verify that all critical Tier 1 business 

partners have anti-corruption policies,and ensure that the 

company actively monitors and assesses business partners’ 

adherence to these policies

Develop a 

Vendor 

Integrity 

Policy and 

Code of 

Conduct for 

Business 

Partners to 

serve as a 

standardized 

framework for 

supplier 

selection and 

management, 

and require 

business 

partners to 

formally 

acknowledge 

and comply 

with the 

Company’s 

ethics and 

Assess Critical 

Tier 1 

suppliers and 

summarize 

ethical risk 

exposure.

Key business 

partners have 

successfully 

completed 

the 

assessment 

and signed 

the 

Compliance 

Declaration.

- Currently 

drafting a 

policy for 

partners.
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Title

Target Actual Result

2026 2027 2028 Before Project

Participation

6M/2026

anti-

corruption 

policies.

Progress description

In 2026, the Company is in the process of enhancing its anti-corruption policies and practices to ensure greater 

comprehensiveness and systematic implementation. The Company is also establishing processes for ongoing monitoring, oversight, 

and review of its implementation to ensure readiness in accordance with the guidelines of the Thai Private Sector Collective 

Action Against Corruption (CAC), with the goal of applying for CAC certification by 2028.

In addition, the Company plans to extend its anti-corruption governance practices to key business partners to promote 

transparency, accountability, and ethical business conduct throughout the Company’s value chain.

Strategic Initiative

Elevate CAC certification and aim to strengthen the procurement and supplier management system to be transparent, verifiable, and 

in accordance with business good governance principles to reduce risks of corruption and conflicts of interest, thereby ensuring 

value for money, transparency, and compliance with CG Scoring Category 3 on accountability and transparency.

Strategic Initiative 1 : CAC Readiness & Anti-Corruption Program.

  Status On track

Year Expected Outcomes Actual Result

2026 • Establish an Anti-Corruption Working Committee and have the 

Chairman of the Board sign a Declaration of Intent to initiate the 

certification process.

29 June 2026

The Executive Committee approved the appointment of an Anti-

Corruption Working Group to drive, oversee, and monitor the 

Company’s anti-corruption initiatives and implementation in a 

systematic and continuous manner.

20 July 2026

The Company submitted its Declaration of Intent to participate in 

the Thai Private Sector Collective Action Against Corruption (CAC) 

through the CAC platform and is currently undergoing the review 

and assessment process.

Strategic Initiative 2 : Vendor Integrity Policy & Code of Conduct for Business Partners.

  Status On track

Year Expected Outcomes Actual Result

2026 • Develop a Vendor Integrity Policy and Code of Conduct for 

Business Partners to serve as a standardized framework for 

The Company is currently developing a draft “Vendor Integrity 

and Business Partner Code of Conduct Policy” to establish clear 

guidelines and standards for business partners, in line with the 

principles of integrity, transparency, and ethical business conduct. 



Q2 of 2026 Progress Report Value Enhancement Plan (JUMP+ Plan)

Market Connections Asia Public Company Limited

 Section 2 Governance Plan Page 13

Year Expected Outcomes Actual Result

supplier selection and management, and require key business 

partners to formally acknowledge and agree to comply with the 

Company’s ethics and anti-corruption policies.

The policy also aims to promote compliance with anti-corruption 

standards and good corporate governance principles, thereby 

strengthening transparency and accountability throughout the 

Company’s value chain.

Governance of Risk and Management Compliance

Enhancing governance of information security

To elevate the company's information security governance in line with international standards and guidelines set by the stock 

exchange, by focusing on strengthening cyber resilience through defining clear frameworks of responsibility at the board of directors 

and top management levels, as well as systematic management of significant and emerging strategic risks.

Targets

The company proactively and continuously manages cyber risks and emerging technologies, and can clearly demonstrate evidence 

of cyber readiness and resilience to stakeholders and regulatory bodies by 2028.

Title

Target Actual Result

2026 2027 2028 Before Project

Participation

6M/2026

The company has established policies and guidelines for 

information security governance.

In Progress Success Success In Progress In Progress

The company has developed a clear,documented IT 

security policy and guidelines,which have been approved 

by the Board of Directors.

- - - Complete Success

Information cybersecurity undergoes evaluation by an 

independent external auditor,accompanied by clear and 

actionable improvement and development strategies

In Progress Success Success Not Started In Progress

All employees undergo training,communication,and 

understanding assessments to enhance awareness of IT 

security.

In Progress Success Success Not Started In Progress

Conduct cybersecurity testing at least once a year, led by 

the Information Technology function, and report the results 

to the Audit Committee upon completion of each test.

Conduct 

information 

system 

security 

testing on 

business-

critical 

systems at 

least once a 

year, under 

the 

responsibility 

Conduct 

threat 

simulations 

and social 

engineering 

testing at 

least once per 

year, under 

the 

responsibility 

of the 

Director of 

Annual 

cybersecurity 

emergency 

drills are 

conducted by 

simulating 

supply chain 

attack 

scenarios to 

test response 

capabilities 

and the 

- In Progress
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Title

Target Actual Result

2026 2027 2028 Before Project

Participation

6M/2026

of the 

Director of 

Information 

Technology or 

the Acting 

Head of 

Information 

Technology. 

Prepare a 

testing report 

and a 

vulnerability 

remediation 

plan for 

submission to 

the Risk 

Management 

Working 

Group, and 

subsequently 

present the 

results to the 

Audit 

Committee 

for acknowled

gment.

Information 

Technology or 

the Acting 

Head of 

Information 

Technology, 

to assess 

awareness 

levels and 

implement 

corrective 

measures to 

address 

behavioral 

vulnerabilities.

ability to 

report 

incidents 

within 72 

hours.

Progress description

In 2026, the Company is in the process of reviewing and enhancing its information security policies and practices to ensure greater 

clarity and alignment with evolving cybersecurity risks and technological developments. The Company is also conducting 

communication and training programs for all employees, together with knowledge assessments, to strengthen information security 

awareness and employees’ ability to respond effectively to cyber threats. As of the current reporting period, the implementation 

has achieved 47% progress and is expected to reach 100% completion by the third quarter of 2026. These initiatives are intended 

to strengthen the organization’s cybersecurity readiness and resilience, as well as enhance the systematic management of 

information technology risks.

The Company conducts cybersecurity testing of systems critical to its operations at least once a year. The testing is carried out by 

the Information Technology Department, with a test report and vulnerability remediation plan prepared for submission to the Risk 

Management Working Group and reporting to the Audit Committee. The testing is scheduled to be conducted in the fourth 

quarter of 2026.
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Strategic Initiative

Restructure the operational model from a compliance-based approach to governance-based oversight, with the Director of 

Information Technology, or the Acting Director of Information Technology, assuming responsibility for technology and risks under 

policy-level initiatives.

Strategic Initiative : Conduct cybersecurity testing at least once a year, carried out by the Information Technology function.

  Status On track

Year Expected Outcomes Actual Result

2026 • Conduct cybersecurity process testing on systems critical to 

business operations at least once a year, under the 

responsibility of the Director of Information Technology or the 

Acting Head of Information Technology; prepare test result 

reports and behavioral vulnerability remediation plans; and 

submit the results to the Risk Management Working Committee 

and the Audit Committee for acknowledgment.

The Company conducts cybersecurity testing of systems critical to 

its operations at least once a year. The testing is carried out by 

the Information Technology Department, with a test report and 

vulnerability remediation plan prepared for submission to the Risk 

Management Working Group and subsequent reporting to the 

Audit Committee. The testing is scheduled to be conducted in the 

fourth quarter of 2026.
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Quarterly update : Section 3 Climate Plan

Greenhouse gas inventory (GHG) plan

The Company has published a Greenhouse Gas (GHG) emissions report

URL Link to the Document :  Year of the Report 2025

https://www.marketconnectionsasia.com/cfo

Market Connections Asia Public Company Limited recognizes its role and responsibility in addressing climate change. The Company 

has therefore developed an organizational greenhouse gas (GHG) inventory plan covering direct emissions (Scope 1), indirect 

emissions from energy consumption (Scope 2), and other indirect emissions (Scope 3), in accordance with the guidelines of the 

Thailand Greenhouse Gas Management Organization (Public Organization). This GHG inventory serves as a baseline for setting 

emission reduction targets, developing decarbonization plans, and supporting systematic climate action and sustainability disclosure.

Targets

Title
Target Actual Result

2026 2027 2028 6M/2026

GHG inventory report, GHG verification and disclosure 

(specific to Scope 1 and Scope 2 emissions)

Success Success Success Success

Development of comprehensive Scope 3 greenhouse gas 

emissions data coverage

Review and 

selection of 

material Scope 3 

activities

Improvement of 

data collection 

from contractors 

and external 

activities

Use Scope 3 data 

to support the 

setting of long-

term emissions 

reduction targets

In progress

Enhancement of greenhouse gas data governance Definition of roles 

and 

responsibilities for 

GHG data 

management

Integration of GHG 

data with 

sustainability 

reporting

Prepare for future 

strategic 

disclosures.

Completed

Strategic Initiative

Strategic Initiative : Prepare annual greenhouse gas emissions reports on a continuous basis, with verification by the Thailand 

Greenhouse Gas Management Organization (TGO)

  Status On track

Year Expected Outcomes Actual Result

2026 • Annual greenhouse gas emissions reports certified by the 

Thailand Greenhouse Gas Management Organization (TGO), with 

The Company prepares and reports its annual greenhouse gas 

emissions, which are certified by the Thailand Greenhouse Gas 

https://www.marketconnectionsasia.com/cfo
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Year Expected Outcomes Actual Result

a reduction in greenhouse gas emissions of at least 5% from the 

base year

Management Organization (Public Organization) (TGO).

Decarbonization

The organization has established a greenhouse gas reduction plan, using 2024 as the base year, and aims for a Net Zero Pathway 

and Carbon Neutrality by 2033 through energy efficiency improvement, logistics activity management, and internal organizational 

awareness creation.

Targets

Title

GHG emissions in the base

year

( )tCO₂e

Target for reducing GHG emissions compared with the base year

( )% Reduction

Actual Greenhouse Gas

Emission

( )% Reduction

2024 2026 2027 2028 6M/2026

Greenhouse gas emission reduction 

volume

1555 5% 7% 10% In progress

Strategic Initiative

Strategic Initiative : Development of the Greenhouse Gas Emission Reduction Plan

  Status On track

Year Expected Outcomes Actual Result

2026 • Reduce greenhouse gas emissions by at least 5% from the base 

year through the implementation of energy efficiency 

improvement projects, fuel consumption reduction initiatives, 

and waste management measures, covering Scope 1 and Scope 

2 emissions.

The Company is currently implementing its greenhouse gas 

reduction plan for 2026, with a target to reduce greenhouse gas 

emissions by no less than 5% from the base year. The actual 

results of greenhouse gas reduction are currently being monitored 

and evaluated.
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